
Thailand's Imports of Consumer Oriented Products  
by Product 2020 

 
 
 
 
 
 
Beef and Beef Products 

 
 
 

Value: U.S. $7.1 million 
Market Share: 5.4 percent 
Change from 2019: -1.3 percent 
 
Major Suppliers: 
- Australia 58.0 percent 
- New Zealand 13.9 percent 
- Japan 9.3 percent 
 
 
 
 
 
 
 
 
Cheese 

 
 
 

Value: U.S. $7.0 million 
Market Share: 8.3 percent 
Change from 2019: -4.3 percent 
 
Major Suppliers: 
- Australia 33.6 percent 
- New Zealand 28.7 percent 
- USA 8.3 percent 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
Chocolate and Cocoa 
Products 

 
 
 

Value: U.S. $19.2 million 
Market Share: 10.2 percent 
Change from 2019: -
12.4percent 
 
Major Suppliers: 
- Malaysia 33.3 percent 
- USA 10.2 percent 
- China 8.0 percent 
 
 
 
 
 
 
 
Coffee, Roasted and  
Extracts 

 
 
 

Value: U.S. $2.7 million 
Market Share: 1.9 percent 
Change from 2019: 17.1 
percent 
 
Major Suppliers: 
- Malaysia 67.9 percent 
- Vietnam 7.5 percent 
- Indonesia 6.6 percent 
 
 
 
 
 
 
 
Condiments and 
Sauces 

 
 

 
Value: U.S. $6.0 million 
Market Share: 5.8 percent 
Change from 2019: -19.0 
percent 
 
Major Suppliers: 
- Japan 23.5 percent 
- China 16.5 percent 
- Singapore 11.0 percent 



 
 
Dairy Products 

 
 
 

Value: U.S. $85.1 million 
Market Share: 7.9 percent 
Change from 2019: +52.13 
percent 
 
Major Suppliers:  
- New Zealand 35.6 percent 
- Singapore 16.8 percent 
- Australia 8.7 percent 
 
 
 
 
 
 
 
 
Dried Fruits 

 
 
 

Value: U.S. $4.7 million 
Market Share: 2.5 percent 
Change from 2019: -24.9 
percent 
 
Major Suppliers: 
- Vietnam 45.8 percent 
- Indonesia 36.3 percent 
- China 4.7 percent 
 
 
 
 
 
 
 
Fresh Fruits 

 
 
 

Value: U.S. $28.9 million 
Market Share: 3.9 percent 
Change from 2019: -29.3 
percent 
 
Major Suppliers: 
- China 65.9 percent 
- New Zealand 8.1 percent 
- Australia 6.6 percent 
 



 
 
 
Fruit and Vegetable 
Juices 

 
 
 

Value: U.S. $5.9 million 
Market Share: 9.7percent 
Change from 2019: -12.0 
percent 
 
Major Suppliers: 
- Israel 29.3 percent 
- China 11.8 percent 
- USA 9.7 percent 
 
 
 
 
 
 
Nuts 

 
 
 

Value: U.S. $41.7 million 
Market Share: 38.6 percent 
Change from 2019: -27.0 percent 
 
Major Suppliers: 
- USA 38.6 percent 
- Israel 16.5 percent 
- Australia 7.3 percent 
 
 
 
 
 
 
 
 
Frozen Potatoes 

 
 
 

Value: U.S. $14.0 million 
Market Share: 17.3 percent 
Change from 2019: -14.3 percent 
 
Major Suppliers: 
- India 32.9 percent 
- Netherland 22.3 percent 
- USA 17.3 percent 
 
 



 
 
 
Poutry Meat and Products 

 
 
 

Value: U.S. $0.8 million 
Market Share: 10.6 percent 
Change from 2019: -23.0 percent 
 
Major Suppliers: 
- Hungary 27.0 percent 
- France 14.0 percent 
- USA 11.0 percent 
 
 
 
 
 
 
 
 
Processed Fruit 

 
 
 

Value: U.S. $13.0 million 
Market Share: 6.0 percent 
Change from 2019: -1.4 percent 
 
Major Suppliers: 
- China 41.3 percent 
- Vietnam 15.0 percent 
- Greece 12.2 percent 
 
 
 
 
 
 
 
 
 
 
 
Processed Vegetables 

 
 
 

Value: U.S. $22.5 million 
Market Share: 2.9 percent 
Change from 2019: -2.3 percent 
 
Major Suppliers: 
- Cambodia 32.8 percent 
- China 23.7 percent 
- Laos 20.7 percent 



 
 
Fish and Seafood 

 
 
 

Value: U.S. $178.3 million 
Market Share: 4.9 percent 
Change from 2019: -4.5 percent 
 
Major Suppliers: 
- China 12.5 percent 
- Taiwan 7.1 percent 
- Vietnam 7.0 percent 
 
 
 
 
 
 
 
 
 
 
Tea 

 
 
 

Value: U.S. $6.5 million 
Market Share: 13.9 percent 
Change from 2019: -7.2 percent 
 
Major Suppliers: 
- China 38.5 percent 
- USA 13.9 percent 
- Japan 13.0 percent 
 
 
 
 
 
 
 
 
 
Tree Nuts 

 
 
 

Value: U.S. $39.9 million 
Market Share: 11.1 percent 
Change from 2019: -28.0 percent 
 
Major Suppliers: 
- Vietnam 41.4 percent 
- Indonesia 27.5 percent 
- USA 11.1 percent 
 
 
 



 
 
Wine and Beer 

 
 
 

Value: U.S. $7.4 million 
Market Share: 9.4 percent 
Change from 2019: +15.6 percent 
 
Major Suppliers: 
- Australia 20.5 
- France 18.1 percent 
- Vietnam 13.1 percent 
 


